We are born to make an IMPACT

Shaping opinions through persuasive storytelling



ISO Certified

Shaping opinions through persuasive storytelling



Impact Public Relations is one of the fastest growing full service communication consultancies in India. Our identity takes
inspiration from the ‘Circle of Life’ enshrined in Greek mythology. The circles in the shape of floral petals connote
progression. The inner core rendered like a sun burst is an expression of creation, evolution. The halo beneath the logo

represent a ripple effect.

These units expressed in our visual identity resonate strongly with our own philosophy of shaping, building and growing
the brand reputation link for our clients. Brands that earns high reputation capital are the ones that make an Impact.
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Enthusiasm, hard-work & pursuit of excellence
Positive approach, passion and high level of
energy

Willingness to learn coupled with spirit of
innovation

Conviction that everything is possible
Maintaining & Fostering healthy relations with
all

To enable & encourage individuals & organizations to
expand their sphere of influence and empower them,
thereby contributing to the welfare of the society and
boosting the economy
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A Journey Replete With Learning
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Delhi
Pune
Mumbai
Bengaluru
Kolkata

Hyderabad
Chennai
Kochi

Surat
Ahmedabad

Chandigarh = Nasik
Punjab = Nagpur
MP = Kolhapur
Goa = Satara
Shimla = Patna
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Pondicherry
Hissar
Gwalior
Dehradun
Chhattisgarh

Dubai
Canada
Bangladesh
Nepal
Malaysia
Singapore



Our capabilities extend to all tenets of communication

CORPORATE PUBLIC AFFAIRS &
COMMUNICATION ADVOCACY

CORPORATE SOCIAL ADVERTISING & BRAND DIGITAL & SOCIAL
RESPONSIBILITY COMMUNICATION MEDIA

= Corporate Positioning * Government Relations = Focus area identification, * Event and promotion * SEO and SEM

strategy and planning
= Stakeholder engagement

& Advocacy

* Thought Leadership = Brand identity creation = Social media campaigns

= Execution support

= Issues management = Partner / project

identification and due

buying propagation
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= Employee engagement !
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= Advertising and media i ! = Organic content '
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and Internal = Crisis communications diligence = Positioning support = Digital storytelling
Communication
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Internal & Restricted

Impact core capabilities drive value

The chain is common, application - customized

DISCOVER

Research, understand and

analyze audiences, sectoral
dynamics, business
priorities, program goals

THE SCIENCE OF

OUR ENGAGEMENT
MODEL

INTEGRATE & EXPRESS

Program tactics, medium

agnostic campaign
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Four converging areas of delivery to power storytelling

PRESS OFFICE

CONTENT STRATEGY

Planning; Research; Copywriting; Editorial
Calendars and syndication

Tracking and Analytics; Media relations
Media intelligence

DIGITAL & SOCIALAMPLIFICATION = == A = W -- - ...

Social media amplification for triggering organic
conversations, digital storytelling and campaigns

Scheduling; Briefing books; Proofing;
Press kit assembly, Site visits; Staffing
media engagements

Internal & Restricted Private & Confidential
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3 robust work streams on the mandate for value creation

Client Support Group

The dedicated group works in tandem with the client to spot image gaps
and later, formulates customized PR strategies. It constantly interacts with
clients to discuss new developments and explore new opportunities and
avenues for boosting top-of-mind recall for brands.

Media Support Group

The group taps the wide variety of communication vehicles available to get
the message delivered to the masses. The team is well versed with the way
media operates and identifies every potential PR opportunity.

Information Support Group

This Group acts as both, a keen scout and a back-up team for instant infor-
mation update. On the basis of such information provided, the potential
opportunities are systematically evaluated for their latent ability to
promote our clients' brands effectively.

Internal & Restricted
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VALUE
CREATION

PRODUCTIVITY
DIFFERENTIATOR ENHANCED SHARE OF
VOICE
BRAND SALIENCE

DIFFERENTIATION &
BUSINESS IMPACT
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We specialize in healthcare sector!
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Awards
Best Healthcare PR agency of the Year

"Medgate Today world’s foremost and India’s
leading healthcare and medical magazine organized
the “10th MT India Health Care Awards 2020”.
These awards recognize and honour the doers and
pioneers of healthcare sector.




Awards

Preferred PR Partner of the Year 2018-19

Certificate of Appreciation
Preferred PR Partner 2018

Belden

Certificate of Appreciation
As Preferred PR Partner 2019

Indian Direct Selling Association




Awards

Women Achievers’ Forum - Power Women Entrepreneur of the year
2020

AspiringShe Women Empowerment Summit Mumbai 2020 recognized & felicitated,
Founder & Managing Director, Impact Public Relations Pvt. Ltd, Mrs Kulpreet Freddy
Vesuna as the Power Women Entrepreneur of the year.




Our Clients
Healthcare & Wellness

™ Nurture IVF 25 BIOTRONIK

...paving a path to parenthood

UMKAL T

Medeor

More than just care. ..
An IS0 9001 : 20000 Certified Hospital
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Our Clients
Finance & Industry bodies
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Our Clients
Corporate & Consumer

LOREAL

PARIS
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Our Clients
Entertainment

Internal & Restricted

Mika Singh

Shibani Kashyap
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Our Work

‘THE FINANCIAL EXPRESS Print

The Economic TimEes

Internal & Restricted Private & Confidential
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Our Work
Print

Tae Economic TivEs
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Our Work
Print
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Our Work
Print
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Our Work
Print

Business Standard
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Our Work

Print
{ THE FINANCIAL EXPRESS
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Our Work
Print

Shaping opinions through persuasive storytelling




Our Work
Online

‘While it's commonly believed that video games are harmful for children, researchers have
found that it can help them evaluate, express and manage emotions when used as part of

an emotional intelligence training programme.

“Video games may improve the expression of emotions, but awareness and coping
strategies can’t be solely understood by games. Emotional intelligence can be better
explained when there are emotions involved from both sides,” Manish Jain, Consultant at
BLK Super Speciality Hospital, Delhi, told [ANS.

According to the study published in the Games for Health Journal, researchers from the
Catholie University of the Sacred Heart in Italy developed an emotional intelligence
training programme that integrated video games as experience based learning tools.

The researchers created EmotivaMente, a video game, to enhance emotional intelligence

among adolescents, perhaps the group that could benefit the most. They analysed 121

"The tumour. removed last week, was so b|g that it was Compressing the Windpipe adolescents who pa[ﬁcipated in ei@[ sessions.
and had Completely involved the vein of left upper limb with multlple Iarge
collaterals over the tumour.” said Dr Surender Dabas. Chief of Surgical Oncology “Games for health have been designed to address an increasing variety of issues. A

and Robotic Services at BLK Hospital

relatively new health issue is emotional intelligence, which has implications for various
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Electronic




Our Work
Wires

By Ajay Tyagi & Munish Shekhavat

New Delhi, Dec 28 (PT1) Nourished by increasing spending, improving
accessibility and growing exports, India's pharma and healthcare sector is
poised for another year of robust growth even as pricing and cost headwinds
could force players to pause to catch breath.

The next wave of growth could come from increasing exports to large and
traditionally under penetrated markets such as Japan, China, Africa, Indonesia,
and Latin America, which would help the industry meet its aspiration of
becoming the world's largest supplier by volume, according to pharma industry
body Indian Pharmaceutical Alliance (IPA).

Experts said improved access to medicines in India and exploring new markets
while maintaining thrust in the US will help the country's pharma industry to
record double-digit growth in the coming year.

However, the sector, specially pharmaceuticals, will be up against headwinds
of increased costs related to regulatory compliances, particularly for the US
market, price controls across markets and mandatory genericisation in India.

"The Indian Pharmaceutical industry is a sunrise industry with a competitive
advantage for India. We should leverage India's position by unleashing
entrepreneurial spirit through policy stability and ecosystem," IPA Secretary
General Sudarshan Jain said.

The bullish outlook for the sector is also reflected in the forecast by rating
agency Icra, which has projected the Indian pharmaceutical industry to grow
around 10-12 per cent between FY2019 and FY2022 while maintaining a
stable outlook on the sector.

innovators, hospitals, labs, diagnostics and technology providers which will create a strong
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Indian Chamber of Commerce (ICC) & NATHEALTH sign
MoU to act as a joint platform for advocacy

Kolkata, Jan 08 (UNI) The Indian Chamber of Commerce (ICC), a leading industry body, today
signed a Memorandum of Understanding (MolJ) with the apex healtheare industry body -
Healtheare Federation of India (NATHEALTH).

This will aim to explore and implement joint opportunities to co-develop Healthcare Initiatives
in East, North-East and pan India.

The partnership also aims to act as a joint platform for advocacy which is mutually cohesive.
Speaking on the collaboration, Mr. Prashant Sharma, Chairman, ICC Healthcare Committee and
MD, Charnock Hospital, said, “This partnership would help the two bodies to push healthcare
initiatives across the country with special focus on East and North East regions. Our main
objective is to accelerate the development of the overall healtheare delivery system across society]
and to provide a sustainable ecosystem to all the stakeholders.”

“With technology permeating through all verticals today, we are confident that we see advanced
healthcare facilities that provide easily accessible and affordable services to the citizens of our
country,” he added.

The MoU was signed here today by Mr. Prashant Sharma on behalf of ICC and Mr. Siddhartha
Bhattacharya, Secretary-General, NATHEALTH.

“NATHEALTH was created with the core mission of credibly unifying the voice of the healthcare
ecosystem to co-create a better health care model for all Indians. We are very pleased to be
working closely with the Indian Chamber of Commerce and forging an alliance to drive
innovation and policy recommendations across healthcare financing, delivery and policy and
regulatory spectrums towards providing better healthcare. The combined footprint of
NATHEALTH and ICC unifies a large national collaborative effort across healthcare providers,
medical equipment manufacturers, resellers, payers, value-added services providers, SMEs,
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Innovating and
adding content that
keeps it relevant and

valuable

N
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Building trust with
clients and making
your brand appear
more friendly and

accessible
\_ y,
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Focus on creating
value, not selling

Ny /

We Create Experiences, Not Events



PRESS
CONFERENCE

EXHIBITIONS

PRODUCT WORKSHOPS &

LAUNCHES SEMINARS

STAGE SHOWS
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AWARD OUTDOOR
FUNCTIONS ACTIVATIONS

CORPORATE

TRADE SHOWS TOURS

ANNUAL
MEETINGS
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Key People

Kulpreet Freddy Vesuna

Founder & Managing Director

23 + years of industry wide experience — widely
recognized as an innovator. Noteworthy experience
in media relations, brand building, social media
campaigns, advocacy, integrated marketing
communications and crisis management. A member
of Public Relations Consultants Association of India
(PRCAI) and believes that storytelling is
fundamental to the game of communications. .

Freddy Vesuna

Director — Quality Assurance

22+ years of diversified experience in
operational quality and project management. A
proven troubleshooter adept in decision making,
problem solving and people management.
Believes that prevalent quality issues in the
communications industry can be controlled at
every level for superlative deliveries.
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Masters in
affairs, he

experience.

magazines
experience
affairs. He

Key People

Braj Kishore Jha

Content & Media - Head

Sociology from JNU and an expert in economic
is a senior journalist with over 20 years of
He has worked with leading newspapers and
including Hindustan Times. His reporting
ranges from political, socio-economic and rural
has created a wide range of network among

political leaders, ministers, industry captains and top
bureaucrats at Centre and States. He is a familiar face on TV
Channels panel discussions on political and economic affairs.

Syed Ahtesham

Senior HR Manager

15 plus years of experience in Human Resource &
Contact Centre. A self-motivated aspirational
leader. He is a balanced and an assertive individual
right from strategy making to execution. His core
domain and proficiency revolve around : HRBP ,
recruiting and staffing, performance management
and improvement systems, organization
development & Structure, L&D, employment and
compliance to regulatory concerns regarding
employees, grievances & process improvement etc.
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Connect with Us

For Business Query
+91 7028023385

Email : ea@impactpr.in

Call us between 9am to 7pm

é
Our Offices
Delhi Mumbai Pune Bengaluru

Visit Us At
www.impactpr.in
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mailto:ea@impactpr.in
https://www.facebook.com/ImpactpublicRelation
https://www.instagram.com/impactpublicrelations/
https://www.linkedin.com/company/impactublicrelations/
https://www.youtube.com/channel/UCrgNS5SFMuS_iXn9GCH2_fg
https://twitter.com/ImpactPR
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