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 To generate leads from social
media  for Commercial Pilot 
LicenseCourse

 To create social media presence of  
APFT

Object ive S t r a t e g y
 3 Posts per day on social media

handles(Facebook, LinkedIn,
Instagram)

 One paid post on each Facebook and
Instagram

 Creative Designs with appropriate  
content

 Interacting with leads andproviding  
few details of training program and  
forwarding leads to client
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 Agency analyzed flight training  
institutes on social media

 We retrieved data from the website 
Proper content creation and
designing  

 Ads run on social media strategically  
after approval from the client for
posts &  caption

 90 Posts designed and uploaded on 
Facebook, Instagram, LinkedIn

 Interacted to the queries asked
on Facebook & Instagram

 Provided leads from Facebook & 
Instagram

Activities  
Un d er ta k en
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Des igns
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Des igns
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Des igns
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Soc i a l  Media G r a p h

Soc i a l  Media G r a p h
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Resul t
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More than 300 positive queries generated through
an eight days campaign
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